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CONCLUSIONS 

This report presents the approach adopted by Małopolska companies as regards corporate social 

responsibility and environmental protection. It primarily describes the situation in 2016, being a follow-up of 

the previous publications, which were drawn up in the Marshal Office of the Małopolska Region in 2011. It 

also summarises the changes which took place in that respect over the period of last five years.  

 

CSR in Małopolska “has been doing better and better”  

� Half of the Małopolska companies declare that they are familiar with the notion of “corporate social 

responsibility”. These companies usually also claim to apply it in their business. Nevertheless, the 

companies that have come across the notion of CSR at the study stage, declare to be operating in 

compliance with its assumptions. It seems, thus, that more companies apply the corporate social 

responsibility in their every-day work (63%) than know of it in theory (51%). 

� Importantly, there is a clear increase in awareness among Małopolska companies compared to 2011. 

Companies implement CSR activities in numerous areas, regarding honesty in business as the most 

important objective.  

� CSR is a complex concept, which should comprise all aspects of business activity. Currently, companies 

in Małopolska implement the assumptions and objectives of CSR, most often by adopting honest 

business practices (90% of the companies applying CSR in practice).  

� More than half of the companies protecting the environment and local communities apply good practices 

within the area of: labour, human rights, and consumer protection. It is much rarer that the companies 

implement ethical programmes for their employees or apply any special mark on products/services (less 

than half of them). 

Benefits from CSR include - according to entrepreneurs - improvement of company image both on 

the market and among employees and greater interest among partners and customers. 

In their business activity, almost all companies (93%) strive for sustainable relations with their 

partners and customers. 

 

Corporate social responsibility 

 



Enterprises from Małopolska see themselves and their environment quite positively. 

� Most entities believe that their company is ethical, that the employees have a chance to develop and 

grow professionally, and that the customer is provided with full information about the product or service. 

� In relation to the surrounding area, the companies declare that most partners and contractors are honest; 

they prefer cooperation with local suppliers, and exert positive influence on the local community. 

When “controversies” occur in the surroundings  

� More than half of enterprises in Małopolska declare that violation of workers’ rights in another company 

or environmental pollution constitutes sufficient ground to reject cooperation with such a company. 

Dialogue - is it so hard? 

� Companies in Małopolska are ambivalent towards local communities. On the one hand, they know that 

their impact on the local community is positive (73%). On the other hand, they rarely consult their plans 

with the residents (when making a decision that could impact the area they operate in, less than half of 

the companies open a dialogue with the local community and stakeholders). In making financial 

decisions, the responsibility towards the local community is much less frequently considered compared 

to other aspects. 

 

Małopolska companies distance themselves from pro-environmental issues 

� Companies believe that they do not impact the environment through their actions or the influence is 

minor. Only some companies admit that they have a wide impact on natural surroundings. 

� They withdraw from environmental actions. In 2011, 79% companies attempted to be active within the 

field, while in 2016 the share was only 71%. 

� They are quite reluctant to plan such actions in the future. In the coming two years, the number of 

companies carrying out pro-environmental actions will most likely not increase; only 29% companies 

declare the intention to carry out such actions. 

� Even if they do take up environmental actions, they are often unaware of that fact (for example declaring 

not to have taken any energy consumption-related actions, while admitting to have changed towards 

energy-efficient light sources). This would suggest that some companies without an environmental 

strategy that implement relevant solutions somehow “by chance” do in fact have positive impact on the 

environment. 

 

Pro-environmental actions 



The companies find it most difficult to start environment-oriented activities 

� As regards environmental actions, it is most certainly true that “the first step is the most difficult”. 

Companies which adopted pro-environmental solutions are: 

1) firstly, much more aware of their impact on their surroundings, – i.e. they believe it to be much 

higher than the companies that failed to implement any environment-oriented actions;  

2) secondly, more prone to undertake pro-environmental actions in the future. Companies, which 

did not introduce the pro-environmental actions in their premises usually do not plan to do so 

within the next two years. 

Companies adopt environmental solutions which cut their operating costs 

� Małopolska companies which undertake environment-oriented actions openly admit that the aim was 

purely to reduce costs (85%). Referring to taking care of the environment is much less frequent (73%). 

The priority for the companies is to lower energy consumption. Małopolska companies most often invest 

in energy-efficient light sources, which quite quickly translates into real savings. Ecological investments 

in equipment, technology, or premises are much more costly, and thus much less frequent. 

� Considering future operation, not many companies plan to apply for external sources of financing. One 

fourth would like to use EU funds for this purpose. Almost all companies will engage mainly in their 

own resources to carry out ecological investments. 

They use renewable energy sources only to a slight extent 

� Renewable energy sources still remain an unknown area for the entrepreneurs. Within the discussed five-

year period, the situation not only did not improve, but even worsened (in 2011 use of renewable energy 

sources was declared by 21% and in 2016 only by 16% of companies). 

� Among the available ecological energy sources, the most common is solar power (applied by 8% of 

companies). Companies also apply locally developed technologies, e.g. enterprises from the Nowy Sącz 

sub-region use the energy from dammed water, and the companies from the Nowy Targ sub-region - 

geothermal energy. 

They do not plan to invest in renewable energy sources 

� The coming two years will not bring any changes in the use of renewable energy sources. The companies 

either withhold the decision on potential actions or do not plan them at all. The intention to invest in 

renewable energy sources is declared by one fourth of the companies. The plans are mainly related to the 

use of solar energy. 

� It turns out that the use of renewable energy sources comes under the remit of large electricity operators 

and public institutions on various levels of authority. There is a very small chance that individual 

companies will invest in renewable energy unless it translates to a particular rate of return. Purely 

ecological reasons are not enough.  



Summary 

While comparing the results of the 2011 and 2016 studies, no significant change in the attitude of 

Małopolska companies can be observed, especially in relation to environmental issues. However, within the 

region, there are numerous examples of companies which employ the CSR strategy quite successfully and 

take active steps towards environmental protection (some have been described in the Best Practices chapter). 

Hopefully, in the next edition of the study, the number of such companies will be greater, and thus their 

attitudes will be reflected in the results. 




