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Attitude of Małopolska entrepreneurs towards pro-innovative solutions 

 

 

The aim of the study was to diagnose innovation and research and development activity 

among entrepreneurs from Małopolska. The study concerned, inter alia, workforce and scope 

of research and development works carried out, the level of readiness to undertake innovative 

activities and types of innovative activities undertaken, the level of innovative and 

technological advancement as well as research and development plans, use of personal 

property protection measures in the context of smart specialization of the Małopolskie region. 

The study also identified barriers and needs for support in the development of innovation and 

new technologies. 

 

Four basic types of innovation were monitored1:  

• product innovation - including the launch of a new or significantly improved product 

or service, 

• Process innovation - concerning the introduction of a new or significantly changed 

production / service process, 

• Organizational innovation - broken down in the survey into two issues:  

1) implementation of a new or significantly changed business strategy and  

2) implementation of the so-called advanced management techniques, Marketing 

innovation - including the implementation of new forms of promoting products and 

services. 

 

In total 5 categories of innovative activities were analysed. An affirmative answer to  

the implementation of at least one category of innovative activities was given by 44% of  

the respondents. However, it should be remembered, that the declaration of taking action of 

some type (category) of innovation is not tantamount to the number of new or modified 

products being introduced, introduction of a different organization of work, creating new 

paths of access to customers, etc. Each type of innovation (further called “category”) can be 

represented by many products or activities falling into a given category. Thus, a company 

pointing to commitment to several categories of innovation may, for example, have fewer 

new products launched than a company focusing on one type of activity. 

 

The question asked concerned the innovative activities introduced in the company within  

the last 2 years. The greatest number of affirmative responses fell on product innovations.  

In this case, an affirmative answer was obtained from 26.4% of the respondents. This is the 

same percentage as that obtained in the 2016 study, which covered the years 2013-2015.  

                                                           
1 Following the OECD and European Commission Oslo Manual, third edition, 2005 
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In the remaining categories of innovation, there was a clear increase in the percentage of 

implementing companies, and it was particularly important in terms of marketing innovation. 

Only the implementation of an advanced management technique cannot be compared 

because it was not specified in the previous edition of the study. 

 

The number of entities declaring the implementation of innovative activities increases with 

the size of the entity. Although this percentage is the lowest among sole entrepreneurs, it still 

deserves recognition, as almost every third self-employed person admits to taking pro-

innovative activities. In addition, the majority of this group (58%) admit to undertaking various 

activities, i.e., falling into two or more categories. On the other hand, among micro entities, 

the percentage of innovative companies is 34%, but without sole entrepreneurs it increases 

to 37%. Medium and large entities are unrivalled in this context, and the companies that avoid 

innovative activities are rare.  

 

Companies that can identify belonging to Małopolska Smart Specializations show a slightly 

greater innovation than other companies. However, a cause and effect should be 

distinguished here, i.e., companies most often encounter intelligent specializations at  

the stage of applying for support for planned innovations. Therefore, in the case of these 

entities, the percentage of innovative enterprises is higher than the region average by  

11 percentage points, amounting to 55%. 

 

Only 14% of entrepreneurs implementing innovative projects in the last 2 years received 

support from EU funds. On the other hand, almost a quarter of the respondents described  

the reason for the lack of support as "other reasons". It is possible that this is the result of  

the overlapping of several reasons, even those listed in the cafeteria of answers to  

the question asked, particularly considering that a relatively small group of respondents was 

not aware of the topic. 

 

The most important inspiration for the implementation of innovations turned out to be  

the pursuit of enterprise development. This answer received much more than 1/3 of the entire 

pool of possible points. In all groups according to the size of companies, the development of 

the enterprise turned out to be the most important, and this percentage increased with  

the size of the company. For large and medium-sized companies it was 39%, for small 

companies 37%, for micro companies over 32%. Among the self-employed, the company's 

development inspired almost 32% of respondents. In terms of activities, the percentage of 

positive answers to this question ranged from 29% for section M "Professional, scientific and 

technical activities" to 44% for activities falling under section G "Wholesale and retail trade, 

vehicle repair...” 

 



WWW.OBSERWATORIUM.MALOPOLSKA.PL  

3 

 

The second reason inspiring to take pro-innovative activities are - according to over 1/5 of 

respondents - the requirements of customers. In this case, the distribution of the response 

rate was inversely correlated with the size of the entity.  In the case of large enterprises,  

the customer's requirement was an inspiration for 18% of entities, in the group of medium 

entities - 20%, small entities - 21%, micro and self-employed enterprises - 25%. The lowest 

percentage of positive answers to this question was reported by representatives of companies 

included in section S "Other service activities" - 15%, and the highest in the case of 

respondents from section M - 28%. 

 

These two main reasons alone account for over 50% of the available response pool. 

The respondents were asked about the relationship of their pro-innovation activities with 

other entities, enterprises, companies and institutions. It turns out that the mutual exchange 

of experiences is quite frequent - almost 1/3 of the respondents from the group of entities 

introducing innovative solutions in the last two years declared cooperation in the field of 

exchange of experiences or selected technical, organizational or marketing solutions,  

and almost 2/5 that did not conduct such actions, is ready to take them. Openness to external 

cooperation in the field of pro-innovation activities is manifested mainly by two groups of 

entities: micro entities and large entities. The forms of this cooperation are probably 

completely different and carry a very diverse baggage of expectations and experiences.  

One can only guess that in the case of micro companies, cooperation may take place on  

a peer-to-peer level, through a quick exchange of information or simple advice. On the other 

hand, small and micro companies declare the greatest blockage to any cooperation. 

 

Respondents were also asked about the planned pro-innovative activities in the near future. 

The most important conclusion to be drawn from the study is the universality of the planned 

projects. At least 81% of respondents plan to undertake at least one innovation-related task 

within the next two years. The most frequently indicated category of 9 answers such as "Yes" 

and "Rather yes" are activities in the field of introducing new technologies in the enterprise 

(over 72%), introducing new or improved products or services to the market (almost 71% of 

responses), looking for external - including EU - funds for the development of innovation  

(over 68% of responses). 

 

Conclusions 

 

• Innovative activity is an inseparable element of enterprises' activity, regardless of their 

size and type of business activity. 

• In the last two years, the implementation of innovative activities was declared by 44% of 

respondents, and 81% of respondents are expected to take up innovative activities in  

the next 2 years. 
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• Companies treat innovations comprehensively, hence the parallel implementation  

of several categories of innovations.  

• It is necessary to reach companies with appropriate support, so that the current pro-

innovation plans can be fully implemented. 




