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The topic of women entrepreneurship is extremely popular 

nowadays that is why many institutions have provided studies of it 

during last decade in different parts of the world. There are different 

conditions for women’s leadership depending on religion, traditions and 

historical circumstances. It is especially interesting to compare the two 

neighbor countries – Poland and Ukraine, mostly because of high-

qualified labor migration wave from Ukraine during last two years.  

We began our research in Ukraine and the start was not easy, 

because we have faced certain limitations: firstly, it was very difficult to 

find independent women-entrepreneurs in the regions (many women 

involved in the business were wives or daughters of influential local 

leaders or officials who protected their business). The project included 

in-depth interviews and a focus group. Qualitative data was obtained 

through information that was shared by business women on the 

challenges that they had to overcome on their way to success on the 

Ukrainian market ( 1
st
 phase of this research project was funded by 

Walden University, USA, in 2013-2014; second phase was done in 2015 

with support of University of Phoenix). 

One of the most crucial differences between Poland and Ukraine 

lies in motivation for women to start business: Ukrainian women are 

involved mostly in trade – 50% (Pic. 1); and according to GUS (Central 

Statistical Office), Polish women most often start business activities 

offering the variety of services (72,7%), dealing with health protection 

and social security/ welfare (70,5%) and offering real estate services 

(49,3%) (Polish Agency for Enterprise Development (PARP) report, 

2011). The presented statistics unfortunately is not allowing to compare 

Poland with other countries, or evaluate the real activity of women-

entrepreneurs, that is why we have decided to replicate our Ukrainian 

study in Poland. 

The other interesting fact worth noting is that most of Ukrainian 

business women started their business not through natural ambition and 

desire to achieve more, but because of the harsh reality of life (Pic. 2). 

Participants referred to difficult economic situation, lack of stable work 

and the need to ensure a decent existence for their families as main 

Pic. 1. Business areas for Women’s 

Entrepreneurship in Ukraine. The results 

of the research “Barriers to 

Entrepreneurship for Women in Ukraine 

(2015)”, Principal Investigator: Dr John 

Johnson 

Pic. 2. Achievement as a motivation for 

Women’s Entrepreneurship in Ukraine. The 

results of the research “Barriers to 

Entrepreneurship for Women in Ukraine 

(2015)”, Principal Investigator: Dr John 

Johnson 

 



factors encouraging them to start a business. According to PARP report (2011), Polish business women most often 

pointed to the following reasons for undertaking business activity: 

 aspiration for independence and self-reliance in making decisions, 

 urge to gain higher income (financial independence), 

 possibility of professional development, 

 negative experiences while working as a hired employee, 

 prevailing conditions on the labor market (i.e. young specialists are more demanded than experienced; 

women over 35 are not employed etc.), 

 threat of unemployment, stability expected from self-employment. 

The majority of Ukrainian women who participated in this research believe that successful entrepreneurship is 

possible despite the difficulties they face: owning business is not only a source of income for women, but also gives them 

a sense of self-sufficiency and self-confidence. 

One of the unexpected findings of the Ukrainian study proved that women-entrepreneurs underestimate the 

importance of their talent. Even running profitable business, most women were reluctant to call themselves "successful 

businesswomen". According to them, success means the establishment and management of large companies and large-

scale projects, not just running their own business. 

The similarities in interpretation of Polish and Ukrainian business success by women are as follows: both Ukrainian 

and Polish women are characterized by higher level of self-consciousness and modesty (comparing to American women, 

for example, PARP report, 2011). Women, who started their business in Ukraine, often underestimate themselves in the 

talent, skills and ingenuity that they demonstrate as their example of successful entrepreneurship.  

There is a huge need in combining efforts of Polish and Ukrainian organizations in supporting women 

entrepreneurship in both countries through joint projects in a framework of European integration and modern economic 

challenges, i.e. the flow of high qualified migrants from Ukraine. 

There was the first focus group held in Cracow, June 13, 2016 to discuss all the motivations and 

barriers for Polish women in business (for more details please visit: https://www.facebook.com/Barriers-

to-successful-entrepreneurship-for-women-in-Poland-838093239629522/). The results were presented at 

the international conference on Gender Studies on June 24–25, 2016 in Cracow http://genderstudies.irf-

network.org/. Large scale research focused on women in business in all regions of Poland is planned for 

the period of 2016–2019. 
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