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Summary 

In the second edition of the research 203 interviews were conducted. Each group of 

the subjects constituted about one-third of the sample: 34,5% of the interviews were 

conducted with subjects included in division 79 section N of PCEA1 (travel agency, 

tour operator and other reservation service and related activities), 35,0% with 

subjects included in division 55 section I (accommodation service) and 30,5% with 

subjects included in division 56 section I (food service). 27,1% of the businesses from 

the Małopolska Voivodeship in the study were local businesses, 8,9% regional 

businesses, 27,6% countrywide businesses and 36,5% international businesses. 

Businesses hiring from 1 to 9 employees dominated in the study (58,6%). There were 

25,1% one-man businesses in the sample. Bigger businesses accounted for 16,3% 

altogether, including 12,8% businesses hiring from 10 to 49 employees and 3,5% 

businesses hiring 50 employees or more. One business out of three (33,0%) had 

incomes below PLN 50 thousands. 14,3% of respondents declared business’ income 

from PLN 51 to 100 thousands, 10,8% from PLN 101 to 250 thousands and 5,9% from 

PLN 251 to 500 thousands. Income over PLN 500 thousands was declared by 17,2% 

respondents. The structure of the sample in second edition resembled closely the 

structure from the first edition. 

The study was conducted with CATI method (Computer Assisted Telephone 

Interview). Each interview lasted about 10 minutes. 

Among the global factors that could have affected the business situation during the 

3rd quarter the financial crisis and its repercussions were most important. The crisis 

resulted in currency fluctuations, especially increase of the value of Swiss Franc. Swiss 

Central Bank acted to limit the Franc’s rise and set the minimal exchange rate to 1,2 

Francs for one Euro. Value of Polish zloty (PLN) decreased in general. Due to high 

burden on mortgage holders anti-spread law was enacted. It allows mortgage holders 

to make payments in the currency the loan was taken in without signing the annex to 

the assignment. Ways of coping the financial crisis were the leitmotif of the 

parliament election campaign. Business climate in Poland could have been affected 

also by events of Polish presidency of the Council of the European Union which 

started on the 1st of July. One of its most important events was Eastern Partnership 

summit at the end of September. It was accompanied by Eastern Partnership 

Business Forum. Major strategic initiatives in the Małopolska Voivodeship, like 

                                                   
1
 Polish Classification of Economic Activities 2007 (Polska Klasyfikacja Działalności, PKD) conforms with 

Statistical Classification of Economic Activities in the European Community Rev 2. 
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“Małopolska 2020. Unlimited Possibilities“ can also affect the business climate in the 

future. 

Chart 1.Conjuncture index – comparison of data for the Małopolska Voivodeship and Poland 

 

The conjuncture indicator of general situation in business suggested good situation of 

the businesses from the Małopolska Voivodeship that were included in the study 

(+35,5%). Value of the indicator was +29,3% for section I and +47,1% for division 79 

of section N. This suggests that the conjuncture for businesses in the study was better 

than the conjuncture for businesses from the whole of Poland. However, other 

conjuncture indexes suggest the opposite. There was a moderate decrease of 

demand and sales and economic situation of the businesses in the study became a bit 

worse (conjuncture indicators -23,2%, -22,2% and -15,8% respectively). Conjuncture 

indicator of demand, sales and financial situation for businesses included in section I 

suggested significant decline (-36,8%, -35,3% and -28,6% respectively). At the same 

time there were no changes in demand and sales of businesses included in division 79 

of section N (2,9% in both cases) and financial situation of those businesses became 

minimally better (+11,4%). Countrywide, there were no changes in demand, sales and 

financial situation for both of the mentioned types of services. 

Prices were risen by 30% and reduced by 15,3% of the businesses in the study. In case 

of accommodation and food services no change of prices was observed for both 

businesses in the study and businesses from the whole of Poland. At the same time 

prices of reservation and related services of the companies in the study became 
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significantly higher (+48,6%), while in the whole of Poland prices of similar services 

remained at the same level or became slightly lower (-10,1%). 

Nearly two-thirds (64,0%) of the respondents declared lack of any delays of payments 

for the services of their company. No changes of delays of payments both for the 

businesses in the study and for the businesses from the whole of Poland were 

observed. Value of overdue debts of the businesses in the study also remained at the 

same level. Average duration of the assured activity of the businesses in the study 

was 23 months for businesses from section I compared with 40 months for the whole 

of Poland and 29 months for the businesses from section N compared with 36 

months for the whole of Poland. In average businesses in the study used 62% of their 

maximal production capacity. Employment of the businesses in the sample remained 

at the same level (-6,9%). In opinion of one-third (35%). of the respondents their 

employees became better qualified during the last half of the year. 

For the businesses in the study three most important limits to the company’s service 

activity were: insufficient demand (44,8%), uncertainty of general economic situation 

in the country (34,5%) and competition of domestic companies (34,0%). Countrywide, 

different kinds of limits seem to be most important: costs of employment, high tax 

burden and competition of domestic companies. 

Prognosis for the businesses in the study suggests general downturn. For section I of 

PCEA classification considerably worse general situation (-25,6%) and significant 

downturn in demand (-37,6%) , sales (-34,6%) and economic situation (-33,8%) are 

expected. Downward tendencies in general situation (-24,3%), demand (-17,1%), 

sales (-17,1) and economic situation (-18,6%) are expected also for studied businesses 

that provide services classified in division 79 of section N. However, in the case of 

section N just slight downturn is expected. For the whole of Poland no changes of 

general or economic situation, demand or sales are expected. Businesses in the study 

that provide reservation and related services are going to considerably raise their 

prices (28,6%), while countrywide the prices should remain at the same level. Prices 

of food and accommodation services according to the prognosis would not change 

both countrywide and in the Małopolska Voivodeship. 
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Chart 2. Conjuncture index prognosis – comparison of data for the Małopolska Voivodeship and Poland 

 
For businesses providing food and accommodation services slight growth of 

investment outlays is expected both for the businesses in the study (21,2%) and 

countrywide (21,9%). For division 79 section N investment outlays are expected to 

remain at the same level countrywide (+5,6%), but for the businesses in the study 

minimal growth can be expected (+10,5%). Own founds are main source of financing 

for most of the businesses both in the study and countrywide. 

No changes in employment are also expected for the businesses in the study 

regardless of the kind of services provided. At the same time slight reduction of 

employment is expected for businesses providing reservation and related services 

countrywide. More than one-third (36,0%) of entrepreneurs from the Małopolska 

Voivodeship in the study expect qualifications of their employees to raise during next 

half of the year. Most of the surveyed entrepreneurs (70%) consider production 

capacity of their business sufficient. 
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Total business climate indicator for all 

of the businesses in the study is -19% 

and suggests slight downturn. Slight 

downturn can be observed for both 

food and accommodation services  

(-22,9%) and reservation and related 

services (-11,4%) in the study, while 

countrywide no changes occurred. 

 

 

 

 

 

Comparison of data from the 2nd quarter, the 3rd quarter and the prognosis for the 4th 

quarter suggests constant downturn in demand, sales and economic situation from 

the 2nd to the 4th quarter. Prices and employment remain at the same level. General 

situation was better in the 3rd quarter compared to the 2nd, but surveyed 

entrepreneurs expect it to decline. Chart 4 illustrates the above mentioned relations. 
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